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Ed Clark Petition Drive
Needs Your Help

“We need more help in getting signatures,” says Bob Costello,
campaign coordinator for the Ed Clark for Governor Campaign,
from his office at 1620 Montgomery Street in San Francisco. After
two and one-half weeks of vigorous petitioning, petitioners have
turned in 20,000 signatures. This is roughly 12% of our goal of
170,000 signatures by August 24th, and 60% behind our target for
July 14th (see chart).

According to Bob, between 80 and 90 percent of the signatures
processed so far were obtained by paid petitioners. He said, “it is
important for volunteers to get their completed petitions in early so
we can tell where we are.”

The petition drive is continuing extensive advertising for paid
petitioners through the month of July. Funds are diverted from cam-
paigning to petitioning as needed, since much of the impact of the
Ed Clark for Governor campaign depends on ballot status. If 90% of
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all signatures were paid for, the cost would be more than $50 per
member of the Lpc.

We are determined to get on the ballot, and as you can see we
have a lot of catching up to do. That’s where you CALIBER readers
come in. We need to raise the volunteer participation 1500% to get
back on target. If you need to get paid in order to take time off from
work for signature gathering, then get paid, but get those signatures
in. Following is a listing of people to contact for petitioning. This is a
partial list, but these people can direct you to more local contacts, if
necessary.

Main Petition Drive Offices
Eric Garris San Francisco 415) 397-1336
Caroline Brailer Burbank (213) 846-9025
Frank Duncan Anaheim (714) 772-1770
continued on page four

As of July 14, the following numbers of signatures were gath-
ered to get Ed Clark on the ballot in November.

SanFrancisco. ...............o e 6,000
LosAngeles. .........ooveiiiiiii i, 6,000
Sacramento. .. .. ..ot 1,000
SantaClara ............coi i 700
Alameda ......... ... .. ... . 2,000
SantaCruz. ... 400
OIANEE «  rvvvnn coimissm o 60 6i35oeaiai s s minie anninie s s oisinois 1,500
SanDiego ........ ... . 1,500
Ventura . ... 200
SantaBarbara........... ... .. ... . ... 100
Nevada .. ... i 100

Ed Clark TV Ad
Aired in Los Angeles

The Ed Clark for Governor Campaign scheduled 20 sixty second
television spots to run in the Los Angeles area between July 19 and
July 28. The ads were paid for by a special contribution earmarked
for television advertising.

After some introductory narration by Jeff Riggenbach, Ed says:

“I think taxes are too high, even after Proposition 13. The surplus
in the state treasury will approach five billion dollars next year. This
is your money—not theirs. If we cut sales and income taxes and give
relief to renters, you will have this money and not the state treasurer.

“I'm Ed Clark, the Libertarian candidate for Governor. My pro-
gram calls for further tax cuts, tax credits for private education, and
an end to the regulation of personal life styles.

“When the people of California voted for Proposition 13, they
said they were sick and tired of big expensive government. Don’t
throw away your vote on establishment politicians like Jerry Brown,
who opposed Proposition 13, or Evelle Younger, who didn’t cam-
paign for it. You have a real choice in November. Together we can
cut the size of government.”
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Letters

CoDel Lawsuit Date

Here is a piece of news. The date for the hearing in the Court of
Appeals on the CoDel lawsuit is August 14, Monday, 9:30 a.m. This
will be to listen to the state’s appeal of our part of the case that we
won in 1976.

If we can maintain our victory, then the congressional and legisla-
tive candidates we nominate by petition this year will be shown on
the ballot as “Libertarian” rather than ‘‘Independent.”

It is helpful to have people in the audience. If the judges see that
people care enough to turn out for the hearing, it can conceivably
influence their attitudes.

In 1976 at the hearing, almost no Libertarians showed up. I
realize that most people are working during a weekday morning,
but nevertheless if you draw attention to the court date, perhaps
some San Francisco area CALIBER readers may be influenced to
attend.

The Court of Appeals is on the second floor of the main San Fran-
cisco Post Office at Mission and 7th. It is a beautiful ornate court-
room.

Richard Winger
San Francisco, CA

Editors note: We urge everyone in the SF Bay Area to plan to attend
this important meeting.

On “Larry Libertarian’

In the last issue of CALIBER there is a critical letter and an editors’
reply about the “Larry Libertarian” article. It should be pointed out
that the main points in each are reasonable and not necessarily con-
tradictory.

1 agree that it is fruitless to “smother people with moralistic plati-
tudes’’ since they either already have their own version of morality or
couldn’t care less about morality. However, there are reasons why we
should still mention our moral viewpoint, but casually somewhere in
the midst of the bread and butter issues, so arguments are not
invited that cannot be won:

e Our moral position is the only counter to another ‘“‘moral”
standpoint.

® Morality gives you something to back up against when ‘“‘effi-
cient” solutions are offered that are lacking in individual freedom.

¢ Qur motality is what permanently sets us apart from the politi-
cal rabble in a refreshing, attention getting way.

e (Classical liberalism was destroyed once by not adhering to a
clearly defined moral principle.

¢ To only emphasize the ‘‘what’s-in-it-for-you angle” is a losing
proposition. Others can out buy us every single time since they are
not restricted by morality.

Dante DeAmicis
San Jose, CA

Editors Note: For more on this subject see Bruce Lagasse’s “From
the Chair” article in this issue.

FREE CATALOG
[ 4

Over 700 books on Libertarianism, Free
Market Economics, Revisionist History,
Philosophy, Psychology, Education and

BOOKS more. Write or call for a free catalog.
Lalssez Faire Books, Dept. D102, 208 Mercer
St., New York, N.Y. 10012, 212-674-8154.

From the Chair

Moral Libertarian Strategy

Justin Raimondo’s letter in the July CALIBER, concerning a pre-
vious column of mine, has raised a number of very important issues,
which I think are necessary to address at some length.

Mr. Raimondo is critical of attempts to win support by diluting or
blanking-out of libertarian positions that might be found offensive
to potential voting blocs. Furthermore, he argues, it is disastrous to
try to replace the moral foundations of libertarian theory with more
pragmatic or non-moral arguments. I will state unequivocally that I
am in complete agreement with such views. I hope I am no less fer-
vent than the most dedicated purist in my conviction of the moral
basis of libertarian philosophy. If anything in my previous column
(“Vote for Larry Libertarian,” April CALIBER) gave the opposite
impression, then I apologize for lack of clarity. But since there has
been some misunderstanding of what I was attempting to convey,
I offer the following remarks in clarification.

Moral vs. Practical Arguments

The thrust of my argument is based on certain answers to the fol-
lowing questions:

Given, that libertarian positions can be supported both by moral
and practical arguments; is it immoral to refrain from giving a
moral argument to an audience that is not interested in hearing it?

Is it immoral for a libertarian candidate to seek the support of
non-libertarian voters?

Is there any use in making a certain kind of argument to an

audience which has no interest in that type of argument?
continued on next page

Ed Clark’s Exposure at
Black’s Beach Covered in LA Times

Ed Clark’s campaign appearance at what used to be a nude or
“clothing optional” beach was worth several inches in the July 4th
Los Angeles Times. While Ed supports others’ rights to nudity, he
chose not to bare complete exposure at the beach.

‘Equal Time’ Restriction
May Be Eliminated

By Mark W. A. Hinkle

The First Amendment Clarification Act of 1977 (SB22), intro-
duced by Senators Proxmire, Matsunaga, and Metcalf, would
amend the Communications Act of 1934 by removing statutory and
regulatory restrictions on broadcasters’ rights to free speech.

This would eliminate the infamous ‘‘equal time” provision which
requires broadcasters to provide free air time to views opposing edi-
torials or other comments made by the broadcasters.

The Supreme Court recently upheld the Federal Communications
Commission’s regulation of the content of broadcast programs.
The Court held that Congressional legislation was not needed to
justify the rcc regulations. SB22 would at least remove this Fcc
power.

After its introduction January 10, 1977, SB22 was referred to the
Committee on Commerce. The Sub-Committee on Communication
held a hearing on June 7, 1978. At this point it is effectively stuck in
committee.

To overcome this congressional inertia, please write to the
Chairman of the Senate Sub-Committee on Communications,
Ernest F. Hollings, Room 233, Russell Building, Washington, D.C.
20510, to urge his support in getting it out of committee.
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Libertarians’ Only BIG EVENT in LA this summer
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'( o for GOVERNOR PICNIC
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A Fun Fund Raiser

\ _
\‘\'\L 6543 Corbin H .]Q lor:M /,/}\/
Woodland Hills o 6PM

Chicken, Hamburgers, Hot Dogs = PRrovIDED
Sweet Corn, BEER, Soft Drinks = AVAILABLE
PO" I-UCI( for the rest. Bring your favorit salad, chips, etc.

Bake Sale Bring your baked goods, pies, cakes and we'll
\\ sell them. All proceeds to ED CLARK’S campaign.
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RAFFLE

Grand Prize One Ounce of

GOLD
Drawing to be held at the Ed Clark Picnic
Many other PRIZES
Your admission ticket is one raffle ticket

Winner need not be present

__}g ___________________________________

Tear of and mailto ED CLARK PICNIC
3445 Monterey Rd.
San Marino, CA 91108
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Disabled American Veterans

Recreational Center
6543 Corbin
| woodland Hilis |

-]

5 £ 2

£ = E

: 3 g

Hatteras 3 —
B - ]
Ventura Fwy - N\
Total ¥

___ Adult $5

__ Teen 121016 $3

_ Child 31012 $1

___ Senior Citizen $2.50

. Infﬂnts FREE but we need to know
how many.

Deduct 10% if reservation
is sent before AUG. 5th

_ Extra RAFFLE
Tickets 50 ¢ Ea.

Total Enclosed$
All proceeds to ED CLARK CAMPAIGN



From the Chair

continued

The bottom line: Is it impossible to persuade the average voter to
support libertarian ideas and candidates without compromising
principles?

My own answer to all of the above four questions is NO; and that
was the basis of “‘Vote for Larry Libertarian.”

I was saying, in essence, suit style to audience.

If it is not immoral to seek the vote of non-libertarian voters, then
it is appropriate to discuss techniques to obtain those votes. And, I
submit, the most effective techniques involve, in general, for the
majority of the voting public, the answering of the question,
“What'’s in it for them?”’

What Is In It for Them?

Libertarians are in a unique position to provide an answer to this
question for the average voter. Practical benefits for honest citizens
can be demonstrated for every plank in the party platform, for every
position the party holds.

1 am by no means advocating a refusal to address potentially
embarassing issues; above all, libertarians must be honest in dealing
with the general public. What I am doing is suggesting that the way
(or, at least, a way) to reach the average voter on a particular issue is
to demonstrate how the libertarian position is to his or her advan-
tage on that issue.

It would certainly be improper for libertarian candidates or
spokespersons to attempt to pander to any interest group or voter
bloc by falsifying or diluting libertarian views; and I would be
among the first to condemn such attempts.

But is that the same thing as a libertarian candidate upholding a

libertarian position by couching his arguments in terms congenial
and emotionally meaningful to his audience? I don’t think so.

Tell Them In Their Own Terms

A couple of examples: In dealing with a conservative audience, is
it wrong to condemn victimless-crime laws by concentrating on law-
and-order, crime-in-the-streets, ‘‘practical” arguments (to which the
audience can, for the most part, relate), while refraining from bring-
ing up moral arguments (which, by and large, are not in the audi-
ence’s emotional makeup)? The point is, victimless-crime laws are
being condemned (a libertarian position) by legitimate arguments
which a conservative audience can understand.

On the other hand, in condemning gun-control laws before a lib-
eral audience, moral arguments may be more pragmatically effec-
tive than “‘practical’” reasons, if that is where the members of the
liberal audience have their heads; and wouldn’t it be more appro-
priate for a libertarian spokesperson to concentrate on the moral
argument, if the practical argument would be useless?

I'm fully aware of the generalizations contained in the above
views; certainly there are moralistic conservatives and pragmatic
liberals. But, in dealing with the voting public at large, it is still my
belief that many, if not most, are motivated by what's in it for them;
and I think we should tell them in their own terms.

Lo Fp

Libertarianism is nothing more nor less than the politics of Liberty.
While other parties and groups seek to use the tools of politics to give
some groups power over others, to enrich some at the expense of
others, or to impose some set of values on those who disagree with
those values, Libertarians seek nothing more than Liberty.

In economics, Libertarians advocate the establishment of the
purely free market, that is, a market unhampered by government
intrusion.

In the field of civil liberties, Libertarians hold that individuals must
respect the right of others to live different lives, to read and enjoy dif-
ferent commodities, to shape their relationships, sexual and other, in
their own way, to live their lives in their own way, at their own ex-

Name

Address

City/State/Zip

Phone Unlisted, do not release [
0 Send me voter registration card[s].

| hereby certify that | do not believe in or advocate the initiation of
force as a means of achieving political or social ends.

Date Signature

Libertarianism

LIBERTARIAN PARTY OF CALIFORNIA
Membership Application

Southern Headquarters: P.O. Box 71383, Los Angeles, California 90071 (213) 240-2556
Northern Headquarters: P.O. Box 2375, Stanford, California 94305 (415) 386-3115

pense and risk, never forcing others to pay for their mistakes.

Americans two hundred years ago knew that eternal vigilance was
the price of liberty, and were prepared 1o pay that price. Whether we
are willing to pay that price today is a question which must be
answered individually, by each of us. But we of the Libertarian Party
have made our choice. Moved by a passion for justice, by compas-
sion for those oppressed by State power and privilege, we have
raised the banner of Liberty.

Adapted from Libertarianism, Libertarian Party Position Paper #1,
available at $5/100 from Libertarian Party National Headquarters,
1516 P Street, N.W., Washington, D.C. 20005.

O Student. Name of school $ 6.00
[0 Regular $ 15.00
[0 Sustaining $ 25.00
[0 Combined LPC & National LP $ 23.00
O Sponsor $ 50.00
0O Life $250.00

The above amounts all include a subscription to CALIBER, the LPC
state newsletter.

0O Dues only—exclude newsletter
(deduct $5.00 from above amount) -
O Newsletter subscription only $ 5.00
O Voluntary contribution to help build the LPC
Total




Brief Notes

Ed Clark, Libertarian Party gubernatorial candidate, will be the
speaker for the August 17 meeting of Region 14. Ed will be talking
on recent developments in his campaign, as well as libertarian per-
spectives on current issues. Location: The Copper Penny Restau-
rant, Glendale. Dinner will be at 6:30 p.M.; the meeting will begin at
8 .M.

If you don’t see it covered in CALIBER and would like to, please
send us an article or letter on your region’s activities, candidates,
etc. Our deadline for the September issue of CALIBER is August 5th.

The CALIBER Advertising Department has not been functioning
for the past three months. Please send advertising correspondence to
the editors until we get it organized again. We apologize for any
delay or inconvenience to our advertisers.

CALIBER is published monthly by the Libertarian Party of Califor-
nia. One year subscription is $5.00; $6.00 for first class mail delivery.
Individual copies are $.40 each. CALIBER editors are Gloria Rotunno
and Ray Strong.

Send all editorial correspondence to:

CALIBER

c/o Jean Graphics
Almaden Business Center
6455 Almaden Expressway
San Jose, CA 95120

For subscriptions, renewals or address changes write to:

CALIBER Subscription Department
Libertarian Party of California
P.O. Box 71383

Los Angeles, CA 90071

Libertarianism

Libertarianism is nothing more nor less than the politics of
Liberty. While some other parties and groups seek to use the tools
of politics to give some groups power over others, to enrich some
at the expense of others, or to impose some set of values on those
who disagree with those values, Libertarians seek nothing more
than Liberty.

The position paper entitled "“Libertarianism, " is available from
from the Libertarian Party National Headquarters, 1516 P Street
NW, Washington, D.C. 20005.

Petition Drive

continued from page one

Region
1

11

13
16
17

18

Name(s)
Dave Maxwell
Steve Sparling

Wilma Moore
Dave Wright

Jane Joyce
Ned Leiba
Dennis Miller

John Ryland

Bill Wade
Kathy Merrick
Bob Burnside
Bill Carson
Walter Turner

Karen Huffman
Bill White

Gene Arriet

Alan Bedkober
Lynn Kinsky

Saul Rakauskas

Bruce Lagasse

Rudy Tietze
Cliff Shirk
Bill Maxfield

Mike Anzis

Sara Baase

Jack Sanders

City
Central Valley
Nevada City

Sonoma
Napa

Bryte
Stockton
Roseville

San Francisco

San Carlos
Santa Cruz
Hayward
Oakland
Berkeley

Sunnyvale
Los Altos

Fresno

Santa Barbara
Santa Barbara

Camarillo

Sherman Oaks

Altadena
Torrance
Long Beach

Irvine

San Diego

San Diego

Telephone
(916) 275-1702
(916) 265-9733

(707) 526-4314
(707) 255-9153

(916) 371-3806
(209) 948-9119
(916) 967-6910

(415) 647-7950
(415) 992-9555

@15) 592-2574
(408) 427-0109
(415) 537-3863
415) 655-4541
(415) 848-7775

(408) 732-1776
415)961-4837

(209) 227-7842

(805) 687-3818
(805) 687-3818

(805) 482-9507
(213) 849-2481

(213) 788-1353
(213) 391-0711

(213) 351-2815
(213) 320-6882
(213) 435-3852

(714) 552-9255
(714) 835-1055

(714) 460-9136
(714) 286-5231
(714) 222-3415
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