












continued from page 3 
Campaign '84: Political Tools 

Campaign '84: Your voter opinion survey 
produced some very interesting results, such 
as showing that Erik--who has no previous public 
visability--had better name recognition through­
out the county than the incumbent did. What 
other things were discovered with this survey? 

Scholl: Well, we discovered that people 
were kind of ambivalent on land use issues. 
They agreed very heavily with the statement 
that "govermnep.t has too much control over what 
people can do with their own land," but they'd 
turn around and say: "We shouldn't repeal land 
use controls, because we need to maintain our 
rural life style"--directly contradictory. 

We did find out that they were strongly 
in favor of Proposition 13, the tax cut initia-
tive that passed in 1978. They thought the County 
Board of Supervisors was doing a fairly good 
job, which showed that we had a few problems 
there in being able to persuade them otherwise. 
To the question, "The old county courthouse 
should be restored, eve~ at a cost of $3 million 
in tax money?"· the response was very surpris-
ing, About 7Cfl. of the people agreed with the 

• stateme,1t-:-either "agreed" or "agreed strongly" 
to spending the money on the courthouse. So 
we knew we should keep away from that issue. 

We also found out that Libertarians were 
fairly well· known--65% or so--but only a few 
had an opinion on it. Around 20% had an opinion 
and the majority of those were unfavorable. 
What was surprising was that the "unfavorables" 
included older Republic.ans and female, liberal 
Democrats. 

The survey also gave us a breakdown by 
age, sex and length of time they had lived 
in the county, on various issues. On the tax. 
and the property rights issues ;-we found that 
the people who had lived here the longest and 
were the most likely to vote, were most strongly 

"free market." So even though the poll showed 
that it was a "wash" on that issue, the people 
who were likely to vote and could be persuaded 
to vote for us, agreed with our view on that 
issue. 

Campaign '84: How was your 40-question 
poll designed, administered and evaluated? 

Scholl: It's a lot more difficult than 
people might imagine, not doing what's called 
a head-to-head poll where you say, "Do you 
favor Walter Mondale, Ronald Reagan or David 
Bergland?", and you get percentages. That 
doesn't help you a bit·, especially in local 
races. 

What you have to do is find out how people-­
by various groups--feel on the issues, and what 
specific wording will persuade them to vote ynur 
way. That's why we asked several questions on 
the land use issue. We found that people agreed 
with us when it was worded on way, but disagreed 
when it was worded another. In designing the 
questions, you have to get a general feel for 
the county. I looked through past issues of the 
newspaper. I looked at the voting record of the 
county in the past, looked at several issues 
that were kind of "hot" recently, talked with 
various activists--not just Libertarians, but 
conservatives and anti-tax activists. 

Before I came on the campaign, it had 
already been announced that there would be a 
Libertarian slate. People didn't like the 
idea of a slate, because it would be a small 
group trying to take over the county. So what 
we had to do was form another organization 
called 1the Placer Taxpayers Coalition. The 
organization was set up just about a week before 
we took our poll--and with no publicity or 
anything else. By the time we had taken the 
poll, the Coalition had a 70% name recognition 
and almost all of those were favorabl·e. So we 
knew we had the right name for the organization 

People really enjoy answering polls. The 
first question we always ask is: "What do you 
personally think is the most important problem 
in your. local conmrunity?" It's an open-ended 
question and one thing we found out from that 
was that there was a high percentage of people 
who mentioned roads--that the road system was 
in terrible shape. 

(to be continued) 
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